DistriPress

DistriPress Congress

ROTTERDAM
04-07 October 2026

REGISTRATION OPEN

Welcome to the latest edition of the DistriPress newsletter.
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Congress 2026:
The global pulse of distribution

For over 70 years, the WAN-IFRA DistriPress Annual Congress
has brought together the people who keep print moving across
the world.

This October, the Congress comes to Rotterdam — Europe's largest port, and a city that
understands, perhaps better than most, what it means to connect markets across borders.

This year's Forum reflects something that has long been true of DistriPress membership: that
the industry is genuinely global, and the conversations that matter most tend to happen when



people from very different markets are in the same room.

On Monday morning, a fireside session titled The Global Pulse of Distribution will do exactly
that — bringing together market experts to share what distribution looks like on the ground in
their regions. Among those speaking are Jeffrey Koh of Allscript, joining from Singapore and
Tony Edwards from Are Direct, New Zealand.

The 2026 DistriPress Annual Congress takes place 4—-7 October at the Postillion Hotel and
Convention Centre WTC Rotterdam. Registration is now open, Early Bird prices end 30 June.

Register for Congress 2026

A €3 charge with a €250 impact
What the new EU duty means for magazine

subscriptions
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A customs regulation designed to tackle cheap goods flooding
into Europe from online marketplaces like Temu and Shein
comes into force on 1 July 2026 — and subscription magazines
posted from outside the EU fall within its scope

From that date, all goods entering the EU will be subject to a €3 fixed customs duty, regardless of
value. A €2 handling fee follows in November, bringing the total to €5 per shipment. For
subscription magazines posted from outside the EU — including the UK — that charge applies to
every single copy.

Printed periodicals carry a standard duty rate of 0% under EU trade rules, and return to that rate
under the permanent customs regime in 2028. For publishers of printed magazines, the charge
represents a significant and unexpected cost for the intervening period.

What it means in practice

For monthly titles, the additional cost per subscriber is relatively contained. For weekly
publications, the cumulative figure is considerably higher: a €5 per-copy charge on a weekly title
adds up to more than €250 per subscriber per year, often exceeding the publication's own cover
price. In the short term, publishers have a limited number of options: absorb the cost, pass it on to
subscribers, or withdraw EU editions entirely.

Who is — and isn’t — covered

Publishers registered for the EU's Import One-Stop Shop (I0SS) scheme collect and remit VAT at
the point of sale, which means their subscribers don't face unexpected charges on delivery. For
those publishers, the existing setup offers some protection.The picture is less clear for titles that
cannot register for IOSS — including certain B2B publications and charitable titles — where the
impact of the new rules is still being worked through.




What are publishers doing about it?

Some publishers are exploring print-on-demand options within the EU to sidestep cross-border
charges altogether. Others are looking at multi-country clearing arrangements or hybrid production
models; for example, printing in the UK and binding within the EU.

These approaches may work for some, but they are not straightforward, and legal advice is
essential before acting. Some workarounds that appear viable have been flagged by advisors as
potential tax avoidance under EU rules, carrying significant financial risk if challenged.The
clearest message for now: take advice specific to your situation before making operational
changes.

Is lobbying happening in your market?

Air Business — the international subscription fulfilment business owned by AnPost, Ireland's
national postal operator — has written to the UK Mission to the EU seeking a targeted exclusion
from the duty for Chapter 49 printed periodicals. Their argument is that this is an unintended
consequence of a regulation designed to address a different problem, and that a two-year period
of disruption before the system reverts to 0% in 2028 serves no policy purpose.At EU level,
PostEurop is being engaged to push for formal political support for an exemption. Awareness of
the issue outside the UK currently remains low, but DistriPress members are well placed to raise it
within their own markets and networks. Are lobbying or advocacy efforts underway in your
country? We'd welcome hearing from you.



What this means for distributors

If subscription volumes fall and publishers withdraw EU editions, the newsstand may become the
primary, and in some cases the only, point of access for European readers looking for international
titles.

Sarah Lesting, Director of DistriPress said:

“The economics of international subscriptions were already under
pressure, and a charge like this may accelerate decisions some publishers
were already considering. But if copies that were going direct to
subscribers start moving through retail instead, that's a moment for
distributors to make the case for the newsstand. International titles need to
be visible and available, whatever route they take to the reader.”

Stay informed

The situation is developing quickly ahead of the 1 July implementation date, and DistriPress will
continue to monitor and share updates as they emerge. If you have information about advocacy
activity in your market, or questions about how this may affect your business, please get in touch.

Contact us here



UAE licensing update:
What the new requirements mean for foreign title
distribution

New licensing requirements introduced by the UAE’s National Media Council are raising
questions around the economics of distributing foreign titles in the market, particularly for
publications with smaller circulations.

The requirements add a layer of complexity to decisions that are already being made across
multiple parts of the supply chain, from international distributors through to local partners and
publishers. The picture varies depending on title, circulation and distribution model, and those
operating in the market are working through the implications at different stages.

At DistriPress we understand that moments like these can feel isolating. If you are navigating
challenges in any market and feel DistriPress could help, we encourage you to get in touch.




“Don’t underestimate what you’ve already
achieved”

Why you should enter the Print and Sustainability Awards

Sustainability and Print

Innovation Awards

Ahead of the Print and Sustainability Awards, we spoke to
Gundula Ullah, Chair of the Print & Distribution Awards Jury

The Print and Sustainability Awards are back — and this year, for the first time, all categories
are open to DistriPress members. We asked jury chair Gundula Ullah what the jury is looking
for, why distribution deserves a seat at the table, and why more organisations should be
putting themselves forward.



Why do awards like this matter to the industry right now?

Gundula Ullah: Our industry is in the middle of a fundamental transformation — operationally,
economically, and in terms of its societal role. Awards like these matter because they make
progress visible. They show that transformation is not an abstract concept, but something that is
already happening — in newsrooms, printing plants, and distribution networks around the world.
Print remains a highly relevant medium. The question is not whether it has a future, but how we
shape that future to be both sustainable and resilient. Recognising and sharing success stories is
critical. What may feel like a small operational improvement internally can be a breakthrough
insight for someone else.

“The question is not whether it has a future, but how we
shape that future to be both sustainable and resilient.”

And all categories are now open to DistriPress members...

Opening all categories to DistriPress members is a very deliberate step. Distribution is no longer a
downstream function — it is a strategic lever for both sustainability and economic performance. |
am particularly interested in seeing innovations that rethink logistics, last-mile delivery, and cross-
channel integration.

What makes a strong entry?

A strong entry goes beyond a good idea, and demonstrates execution and impact. We are looking
for initiatives that combine creativity with tangible results. That means clear KPIs, data-backed
outcomes, and a transparent link between the initiative and its business or sustainability impact.
Equally important is relevance: does the project address a real challenge in our industry? And can
it serve as a blueprint for others? The most compelling submissions are those that connect
innovation with measurable progress.

“These awards are not just about celebrating excellence.
They are about building a shared knowledge base for the
industry.”



Is there anything you'd particularly like to say fo members who are considering entering?
Don't underestimate the value of what you have already achieved. Many organisations hesitate
because they believe their initiatives are "not big enough” or "not innovative enough." In reality,
some of the most impactful solutions are pragmatic, scalable improvements that deliver consistent
results over time. If your project has created measurable impact — whether through efficiency
gains, emission reductions, new business models, or audience growth — it is worth sharing. These
awards are not just about celebrating excellence. They are about building a shared knowledge
base for the industry. So my message is simple: if you have a story with substance, submit it.

What does the jury process look like this year?

The entry phase runs from 1 June to 31 July 2026, after which the jury will have approximately
four weeks to evaluate submissions against the criteria set out in the official rules and regulations.
Assessment will focus on three core dimensions: innovation, measurable impact, and scalability.
We are not only looking at what has been done, but how effectively it creates value — whether in
sustainability, operational excellence, or audience engagement. Winners will be announced and
celebrated at the Forum Session in Rotterdam in October 2026.

What does winning mean?

Recognition at the Awards extends well beyond the ceremony. Winners are celebrated on the
main stage in Rotterdam — attended by over 300 print and distribution specialists — and
invited as guests of honour to the Congress social event. Winning projects are also featured
in the annual Print & Distribution Report, distributed to decision-makers globally, and covered
through in-depth interviews on the WAN-IFRA Knowledge Hub.

Entries open 1 June 2026 and submissions close 31 July 2026.

Find out more about the awards
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